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CONVENTION SPONSORSHIP PACKET

“T'his is a landmark celebration of the 50" AFN Convention. Our theme can be a catalyst
over the year, rededicating our efforts to improve the lives and opportunities of our people.”

— AFN President, Julie Kitka
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Fifty years ago this coming October, some 300 representatives met
for the first statewide gathering of Native peoples, which became the
Alaska Federation of Natives. That first convention addressed land
claims and since then has grown in size and scope every year both
in breadth of the issues addressed and in the number of delegates
participating. At today’s conventions, speakers from across this
great state and the world present to an estimated 5,000 attendees.
Thousands more tune in to the statewide television broadcast, listen

to the radio broadcast, and watch online.

Each year, our dedicated sponsors help make the AFN Convention
a great success. Our annual event is the largest meeting of its kind in
Alaska and, with our sponsors’ help, brings together thousands of
Alaska Native individuals, businesses and organizations, interested

observers and special guests from around the globe.

The 2016 AFN Annual Convention will take place October 20-22 in

Fairbanks, Alaska at the Carlson Center.

Please don’t hesitate to get in touch when you are ready to pledge

your sponsorship. It’s going to be an especially memorable yeat!

With gratitude,
Ana Hoffman  Jerry Isaac Julie Kitka
Co-Chair Co-Chair President

CONVENTION 2016

EXXONMOBIL IS PROUD TO HAVE
SPONSORED THE AFN CONVENTION FOR
MANY YEARS. OUR SPONSORSHIP FOSTERS
DIRECT CONNECTIONS TO ALASKA NATIVE
COMMUNITIES WITH OUR PARTNERSHIPS
AND RELATIONSHIPS ACROSS THE STATE.
WE ARE ESPECIALLY LOOKING FORWARD
TO THE 2016 CONVENTION, AS BUSINESS
AND INDUSTRY JOINS AFN MEMBERS IN
CELEBRATING ITS 50TH YEAR.”

- EXXONMOBIL
2015 DENALI SPONSOR
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VISIT ANCHORAGE IS PROUD TO

SPONSOR THIS YEAR’'S AFN CONVENTION-
IT IS AN OPPORTUNITY TO HIGHLIGHT
ALASKA'S NATIVE PEOPLES, TRIBES AND
CORPORATIONS AS WELL AS THE HISTORY
AND CULTURAL VALUES CENTRAL TO THE
FABRIC OF OUR STATE. NOT ONLY DOES OUR
SPONSORSHIP SUPPORT THE IMPORTANT
DISCUSSIONS THAT TAKE PLACE DURING
AFN, BUT WE APPRECIATE THE ADDED
BENEFIT FOR VISIT ANCHORAGE TO
POSITIVELY REACH AFN ATTENDEES AND
STATEWIDE VIEWERS.”

- VISIT ANCHORAGE
2015 DENALI SPONSOR
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AS A DENALI SPONSOR, GCI IS ABLE TO

REACH THE NATIVE COMMUNITY STATEWIDE
- FROM KETCHIKAN TO KAKTOVIK. WE ARE
HONORED TO CONTINUE OUR SUPPORT OF
THE AFN CONVENTION AND ARE ESPECIALLY
HONORED TO BE INVOLVED WITH THE 50TH
AFN CONVENTION. OUR PARTNERSHIP
IS BENEFICIAL TO ALL OF US - THE AFN
DELEGATES AND PARTICIPANTS, MANY OF
WHO ARE VALUED GCI| CUSTOMERS.”

- GClI
2015 DENALI SPONSOR



CONVENTION 2016

The AFN board of directors has chosen “50 Years: Reflect, Refresh, Renew” as the theme for the annual convention
in Fairbanks this October. The theme reflects the general temperament of the statewide Native community, and

guides the structure and focus of the convention agenda, as well as the presenters invited and workshops designed.

The 2016 theme means looking forward as well as looking back: reflecting on the challenges, innovations and successes
within the Alaska Native community over the last 50 years; refreshing our collective accomplishments, achievements
and aspirations; and renewing our commitment and dedication to enriching the future of Native peoples. Through
the years, to this day and beyond into the future, AFN’s mission has remained the same as it was in 1966: to enchance

and promote the cultural, economic and political voice of the entire Alaska Native community.

“Ingenuity and inventiveness have given Alaska Natives the strength to survive for more than 10,000 years,” said AFN
President Julie Kitka. “The story of AFN is the build-up of a tremendous capability to self-direct our future. It’s one

of the most positive chapters in our state’s history. We will celebrate this at the 2016 Convention.”

The AFN Annual Convention is the largest representative annual gathering in the United States of any Native peoples.
Policy guidelines and advocacy statements are set by the dozens of resolutions passed by voting delegates at the
Convention. Each year, the AFN Convention draws between 4,000-5,000 attendees. The economic impact on the

host city is estimated to be more than $6 million. The proceedings are broadcast live statewide via television and radio

and webcast to 70 countries worldwide.




A GROWING, CHANGING AUDIENCE: RECAP OF MEDIA COVERAGE OF THE

2015 CONVENTION

Television

Convention and Quyana are broadcast every year statewide
(18 cities, including Anchorage, Fairbanks, and Juneau and
200+ villages) on GCI Cable, ARCS, and 360 North — Our
estimated audience ranges from 10,000 to 40,000 viewers

during primetime.

Webcast

AFN streamed to 21 nations around the wotld, from
Singapore to Indonesia to Romania. The country with the
most viewers after the US. was Thailand! 11,100 unique
viewers watched an average of 30 minutes of the webcast,
cither the livestream or the 24-hour on-demand digital

archive.

Convention in the News

121 news stories appeared online, in-print, on the radio
and in TV news, including: World News Tonight, Alaska
Business Monthly, Alaska Dispatch News, Alaska Journal
of Commerce, Arctic Sounder, Juneau Empire, Tundra
Drums, This Week From Indian Country, Public radio
& TV-online, Alaska Native News, Alaska Public Media,
Styrk, KTUU, Homer Tribune, KTVE, KRBD, and Topix.

Based on Meltwater’s Advertising Value Equivalent metric,
Convention coverage during the month surrounding the
big event was the equivalent of more than $930,000 in paid

advertising.
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AFN App
616 people downloaded the AFN app to their smart phones with 21,892 total screenviews (almost double from last
year) and 8 screenviews per session. These indicate that our users were actively engaged in the app, clicking around a

lot.

The most popular content within the app include the Agenda, Homepage with rotating Sponsor Ads, Messages, and

Exhibitors/Sponsors section.
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Social Media
During the month of our 2015 Convention, AFN’s social media reach on Facebook and Twitter exceeded 500,000

with more than 10,000 uniques users. We added 94 Twitter users and 875 Facebook followers during the same period.

Our overall social media community is growing steadily each year, up from 19,312 engaged users in 2014 to 25,715
engaged users in 2015. Our followers and users are engaged and include a healthy range of young and mature users,

men and women. Most of our interactions are centered in urban areas, with representation from villages across Alaska

as well.
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2016 SPONSORSHIP APPLICATION

Application also available on-line at nativefederation.org

Company/Organization:

Print your company/ organization’s name as you would like it to be listed in convention materials.

CEO/President/Executive Director (Nawme & Title):

Primary Contact (Name & Title):
Telephone: Cell:
Email Address:

Alternate Contact (Nawe & Title):
Telephone: Cell:
Email Address:

Mailing Address:
City, State, Zip:
Website:

We will support the 2016 Convention as a:

O Denali Sponsor ($50,000+) O Katmai Sponsor ($25,000+) O Susitna Sponsor ($10,000+)

O Taku Sponsor ($5,000+) O Kobuk Sponsor ($2,500+) O Friends of AFN (under $2,500)
Payment:

Sponsorship amount: $ O Check O Cash O Invoice

Please mail this form along with your payment to:
Alaska Federation of Natives
1577 C Street, Suite 300 | Anchorage, AK 99501

For More Information: 907-274-3611 | sponsorship@nativefederation.org

Alaska Federation of Natives is a 501(c)(4) not for profit organization. Sponsorships are not deductible as charitable contributions for federal income tax purpose.
Charitable donations may be made through the AFN Fund at the Alaska Community Foundation.



2016 SPONSORSHIP OPPORTUNITIES

DENALI SPONSOR | $50,000

Television + Digital

30-second television commercial during live statewide broadcast — 2 per day (Denali sponsors only)
*Company logo in promotional TV commercials aiting on most GCI channels (Denali sponsors only)
*Company logo in “Thank You” slide on GCI Community Channel in 16 cities (Denali sponsors only)
Featured company logo in TV broadcast opens and breaks

Welcome video message shown at Convention during breaks, on TV, posted on AFN website and app.
Opportunity for an in-depth interview (taped or live) that will be aired during Convention’s TV broadcasts
Exclusive banner ad on the 2016 AFN App (Denali sponsors only)

Company logo and website link on AFN website and Facebook page

Print

Listing in Convention guide, Banquet program and Quyana Alaska program
Listing in “Thank You” ads in all media

*Exclusive “Thank You” banner ad for you to use in your media, if so desired
One full-page, four color ad in the AFN Convention guide

Venue Opportunities

Two premium 10x10 exhibit booths in the Carlson Center foyer

Acknowledgement from podium during plenary sessions

Speaking opportunity at Convention Banquet

Two VIP Banquet tables, seating 20 total

20 tickets to Quyana Alaska evening cultural performance events (40 tickets total)
Company name on AFN stage banner as well as any special signage throughout the venue
Listing on sponsor display behind AFN information desk

Company logo on event tote bags

A branded gift in 1500 delegate tote bags (gift provided by sponsor)

KATMAI SPONSOR | $25,000

Television + Digital

Featured company logo in TV broadcast opens and breaks

Welcome video message shown at Convention during breaks, on TV, posted on AFN website and app.
Company logo and website link on AFN website and Facebook page

Print
Listing in Convention guide, Banquet program and Quyana Alaska program

Listing in “Thank You” ads in all media .
New this yeat!



KATMAI SPONSOR CONTINUED | $25,000
*Exclusive “Thank You” banner ad for you to use in your media, if so desired
One half-page, four color ad in the AFN Convention guide

Venue Opportunities

One premium 8x10 exhibit booth in the Carlson Center foyer

Acknowledgement from podium during plenary sessions

Speaking opportunity at Convention Banquet

One VIP Banquet table, seating 10 total

Twelve tickets to Quyana Alaska evening cultural performance events (24 tickets total)
Company name on AFN stage banner as well as any special signage throughout the venue
Listing on sponsor display behind AFN information desk

Company name on event tote bags

A branded gift in 1500 delegate tote bags (gift provided by sponsor)

SUSITNA SPONSOR | $10,000

One quarter-page, four color ad in the AFN Convention guide

Company name with website link on AFN website and Facebook page

Listing in Convention guide, Banquet program and Quyana Alaska program

Listing on sponsor display behind AFN information desk

Listing in “Thank You” ads in all media

One premium 8x10 exhibit booth in the Exhibit Hall

Company name on AFN stage banner as well as any special sighage throughout the venue
Six tickets to Quyana Alaska evening cultural performance events (12 tickets total)

TAKU SPONSOR | $5,000

Listing of name and link on AFN web page

Company name with website link on AFN website and Facebook page

Listing in Convention guide, Banquet program and Quyana Alaska program
Listing on sponsor display behind AFN information desk

Listing in “Thank You” ads in all media

Six tickets to Quyana Alaska evening cultural performance events (12 tickets total)

KOBUK SPONSOR | $2,500

Company name with website link on AFN website and Facebook page
Listing in Convention guide, Banquet program and Quyana Alaska program
Listing on sponsor display behind AFN information desk

Listing in “Thank You” ads in all media

FRIENDS OF AFN | UNDER $2,500

Listing in Convention guide

Listing on sponsor display behind AFN information desk
Listing in “Thank You” ads in all media

FOR MORE INFORMATION CONTACT TRINA LANDLORD AT AFN
907-263-1307 | TLANDLORD@NATIVEFEDERATION.ORG

* q
New this yeat!
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1577 C STREET, SUITE 300
ANCHORAGE, ALASKA 99501

PHONE 907-274-3611
FAX 907-276-7989
SPONSORSHIP@NATIVEFEDERATION.ORG
WWW.NATIVEFEDERATION.ORG
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